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Some highlights from the Shelby County  
Crime Commission Charity Golf Classic  
sponsored by ARS and Conway Services
MEMPHIS, TN – On Monday, 
September 27, the Chickasaw 
Country Club became the home 
of the first Shelby Crime Com-
mission Charity Golf Classic 
which notably served as a symbol 
that all aspects of a community 
have a stake in crime prevention.  

Ben Adams, Memphis Shelby Crime Commission Board 
Chairman, and golf cart riders (below) were ready to roll 
into action.

 Sheriff's Department Training Academy Cadets were among some of the volunteers.

For this inaugural event, the 
Shelby Crime Commission part-
nered with American Residential 
Services (ARS) and Conway 
Services. The Sheriff’s Depart-
ment Training Academy cadets 
served as volunteers for this his-
toric event which teed off with 

business people, entrepreneurs, 
and citizens. 
 “We could not have asked for 
better weather for the event. 
Thank you to all of our sponsors, 
teams and volunteers that partic-
ipated!” said a spokesman for the 
Crime Commission. 

 Several Walks Against Violence 
sponsored by the Shelby Crime 
Commission preceded this first 
Charity Golf Classic.  For more 
information on these and other 
Safe Community Plan objectives, 
visit www.memphiscrime.org. 

The inaugural event was held at the Chickasaw Country Club

Tennessee Titans host Bills 
on Monday Night Football
Tennessee Titans (3-2) vs. Buffalo 
Bills (4-1) 
Monday, Oct. 18, 2021 • 7:15 
p.m. CDT • Nissan Stadium • 
Nashville, Tenn. • TV: ESPN & 
WZTV FOX 17 
 
NASHVILLE — In a battle of 
division leaders, the Tennessee 
Titans (3-2) host the Buffalo Bills 
(4-1) this week in a nationally-
televised game on Monday Night 
Football. Kickoff at Nissan Sta-
dium (capacity 69,143) is sched-
uled for 7:15 p.m. CDT on Oct. 
18. 
This week marks the second con-
secutive season the Titans will 
host the Bills in a primetime 
matchup. On the evening of Oct. 
13, 2020, due to a COVID-19-re-
lated postponement, the two 
teams met for the NFL’s second 
Tuesday game since 1946 and the 
first one since 2010. The Titans 
came away with a 42-16 victory 
to break Buffalo's overall three-
game winning streak in the 
series. 
 ESPN will broadcast the game to 
a national audience, while the 

telecast also can be seen locally 
in Nashville on WZTV FOX 17. 
The broadcast team includes 
play-by-play announcer Steve 
Levy, analysts Brian Griese and 
Louis Riddick, reporter Lisa 
Salters, and officiating analyst 
John Parry. 
Fans can livestream the broad-
cast on their mobile devices from 
the Titans Mobile App (iOS and 
Android), as well as on desktop 
computers and mobile web at 
TennesseeTitans.com. Restric-
tions apply. For information and 
more streaming options visit Ten-
nesseeTitans.com or 
NFL.com/ways-to-watch. 
The Titans Radio Network and 
Nashville flagship 104.5 The 
Zone will carry the game across 
the Mid-South with the “Voice of 
the Titans” Mike Keith, analyst 
Dave McGinnis, sideline reporter 
Amie Wells and gameday host 
Rhett Bryan. Additionally, West-
wood One Sports will broadcast 
the game to a national radio au-
dience. Play-by-play announcer 
Kevin Kugler and analyst Ron 
Jaworski have the call. 

As many of the players arrived, several of the participants 
decided to get some practice putts in, just before the 9:00am 
shotgun start.

Three German cities are 
in discussion to host NFL 
regular season games 
from sports page 1
game, we want to work with a 
host consortium that comprises 
local and regional government, 
stadium ownership, local stake-
holders and potential commer-
cial partners. We want this to be 
a long-term partnership." 
 
 The NFL has enjoyed a number 
of strong years of fan growth in 
Germany, where it now has 19 
million fans.  Weekly NFL tele-
vision viewership on partners 
ProSieben and DAZN has grown 
by more than 20 percent an-
nually since 2017, and millions 
of fans tuned in for Super Bowl 
LV in February, making it the 
third consecutive season of 
record German Super Bowl vie-
wership. Germany is a leading 
market outside North America 
for NFL Shop sales, fantasy 

football participation and sales of 
the Madden NFL video game. 
  
German-born players are making 
an increasing impact on the NFL, 
with fullback Jakob Johnson be-
coming a regular starter for the 
New England Patriots during the 
2020 season and two other Ger-
mans currently in the NFL as part 
of the International Player Path-
way program, David Bada 
(Washington) and Aaron Donkor 
(Seattle Seahawks). In recent 
seasons Sebastian Vollmer won 
two Super Bowls (XLIX and LI) 
as part of the Patriots offensive 
line that protected quarterback 
Tom Brady, while Björn Werner 
was drafted by the Indianapolis 
Colts in the first round of the 
2013 NFL Draft. 
 

AG Truck Center Memphis 
to display all-electric trucks 

MEMPHIS -- TAG Truck Center, 
located on American Way, will 
display three all-electric vehicles. 
This is the first time all-electric 
light, medium and heavy-duty 
trucks have been in the Mid-
South region. These vehicles will 
be at TAG on Tuesday, Oct. 19 
and Wednesday, Oct. 20. 
 All three vehicles are produced 
and manufactured by Freight-

liner, and each serves a niche in 
the trucking industry. The eCas-
cadia is a daycab commercial 
tractor capable of over 250 miles 
on a single charge. The MT50e is 
a fully electric walk-in van that 
caters to last mile delivery. Fi-
nally, the Trailer Spotter is ca-
pable of continuous operation    

“We are thrilled to have these 
groundbreaking and incred-
ible vehicles at our dealer-
ship,” said Jason Stewart, 
vice president of sales. “Our 
customers will be able to 
touch, feel and see what they 
have only been able to read 
about.” 

for either 12 or 22 hours, depend-
ing on the model. 
 
“We are thrilled to have these 
groundbreaking and incredible 
vehicles at our dealership,” said 
Jason Stewart, vice president of 
sales. “Our customers will be 
able to touch, feel and see what 
they have only been able to read 
about.” 
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Some more sponsors of the Charity Golf Classic.


